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Als Teil der neuen Wirtschaftssoziologie hat sich in den letzten 
Jahrzehnten eine Soziologie des Marktes entwickelt, die ihren Blick 
auf die strukturellen, institutionellen und kulturellen Grundlagen von 
Märkten aller Art richtet. Dabei werden, anders als in der 
Wirtschaftstheorie, ökonomische Handlungen als soziale Handlungen 
verstanden, die immer eingebettet in sozialen Netzwerken stattfinden. 
Märkte sind somit als eigene soziale Strukturen zu untersuchen. 
Leitend für die intensive Auseinandersetzung mit dem Thema «Markt 
und Kultur» in diesem Lektüreseminar werden zwei Fragen sein:  

• Wie konzeptualisieren die Autoren die Rolle von «Kultur»? 

• Was bedeuten diese Kulturverständnisse für die theoretischen und 
empirischen Entwicklungen der Soziologie des Marktes? 

Wie werden eine Reihe von theoretischen Texten und empirischen 
Fallbeispielen aus unterschiedlichen Märkten kennenlernen und damit 
einen fundierten Einblick in aktuelle soziologische Entwicklungen 
gewinnen1. 

<…> 
 
 
 
 
 
 
 
 

                                                 
1 В последние десятилетия в рамках новой экономической социологии развивается социология рынков, 

направленная на изучение структурных, институциональных и культурных основ всех видов рынков. В отличие 
от экономической теории, экономические действия здесь рассматриваются как социальные, и изучать их 
следует в рамках социальных структур. В центре семинара два основных вопроса: 
• Как авторы концептуализируют роль «культуры»? 
• Что означает такое понимание культуры для теоретического и эмпирического развития социологии 

рынков? 

Будут проанализированы теоретические тексты и иллюстрирующие их эмпирические примеры различных 
рынков. 
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1. Einführung und Vorstellung des Seminars [Введение] 
 
2. Soziologie des Marktes [Социология рынков]2 
* Aspers P. Sociology of Markets // International Encyclopedia of Economic Sociology / Ed. by 

J. Beckert, M. Zafirovski. L.: Routledge, 2006. P. 427–432. 

* Swedberg R. Economic and sociological approaches to markets; Markets in history // Swedberg R. 
Principles of Economic Sociology. Princeton: Princeton University Press, 2003. P. 104–130, 
131–157. 

* Fourcade M. Theories of Markets and Theories of Society // American Behavioral Scientist. 2007. 
Vol. 50. P. 1015–1034. 

Mikl-Horke G. Soziologie der Wirtschaft – Ökonomie des Sozialen // Historische Soziologie der 
Wirtschaft / Ed. by G. Mikl-Horke. München: Oldenbourg, 1999. P. 619–685. 

Trigilia C. Economic Sociology // International Encyclopedia of Economic Sociology / Ed. by 
J. Beckert, M. Zafirovski. L.: Routledge, 2006. P. 192–206. 

Swedberg R., Granovetter M. Introduction to the second edition //  The Sociology of Economic Life / 
Ed. by M. Granovetter, R. Swedberg. Boulder: Westview, 2001. P. 1–28. 

Lie J. Sociology of markets // Annual Review of Sociology. 1997. Vol. 23. P. 341–360. 

Fligstein N., Dauter L. The Sociology of Markets // Annual Review of Sociology. 2007. Vol. 33. 
P. 105–128. 

 

3. Märkte in Netzwerken [Рынки в сетях] 
* Granovetter M. Ökonomisches Handeln und soziale Struktur: Das Problem der Einbettung // 

Zeitgenössische amerikanische Soziologie / Hrsg. von H.-P. Müller, S. Sigmund. Opladen: 
Leske + Budrich, 2000 [1985]. S. 175–207. 

* Granovetter M. The strength of weak ties // American Journal of Sociology. 1973. Vol. 78. P. 1360–
1380. 

* Uzzi B. Social structure and competition in interfirm networks: the paradox of emdeddedness // 
Administrative Science Quarterly. 1997. Vol. 42. P. 35–67. 

DiMaggio P., Louch H. Socially embedded consumer transactions: for what kinds of purchases do 
people most often use networks? // American Sociological Review. 1998. Vol. 63. P. 619–637. 

Rauch J.E., Hamilton G.G. Networks and markets: concepts for bridging disciplines // Networks and 
markets / Ed. by J.E. Rauch, A. Casella. N.Y.: Russell Sage Foundation, 2001. P. 1–29. 

Krippner G.R. The elusive market: embeddedness and the paradigm of economic sociology // Theory 
and Society. 2001. Vol. 30. P. 775–810. 

 

4. Märkte aus Netzwerken [Рынки из сетей] 
* Leifer E., White H. A structural approach to markets // Intercorporate Relations / Ed. by 

M. Mizruchi, M. Schwartz. Cambridge: Cambridge University Press, 1987. P. 85–108. 

* White H., Eccles R. Production markets //  The New Palgrave. A Dictionary of Economics / Ed. by 
J. Eatwell, M. Milgate, P. Newman. N.Y.: Macmillan Press, 1987. P. 984–986. 

                                                 
2 Обязательная литература помечена звездочкой «*». 
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* Leifer E. Markets as mechanisms: using a role structure // Social Forces. 1985. Vol. 64. P. 442–472. 

White H. Where do markets come from? // American Journal of Sociology. 1981. Vol. 87. P. 517–
547. 

Rojas F. Sociological imperialism in three theories of the market // Journal of Institutional 
Economics. 2006. No. 2. P. 339–363. 

White H. Markets from Networks: Socioeconomic Models of Production. Princeton: Princeton 
University Press, 2002. 

 

5. Märkte als Orte der Suche [Рынки как места поиска] 
* Podolny J.M. Networks as the pipes and prisms of the market // American Journal of Sociology. 

2001. Vol. 107. P. 33–60. 

* Geertz C. The bazaar economy: information and search in peasant marketing // The Sociology of 
Economic Life / Ed. by M. Granovetter, R. Swedberg. Boulder: Westview, 2001 [1978]. P. 139–
145. 

Podolny J.M. Market uncertainty and the social character of economic exchange // Administrative 
Science Quarterly. 1994. Vol. 39. P. 458–483. 

Leifer E. Interaction preludes to role setting: exploratory local action // American Sociological 
Review. 1988. Vol. 52. P. 865–878. 

Spence M. Signaling in retrospect and the informational structure of markets // Nobel Prize Lectures. 
Stockholm, 2001. http://nobelprize.org/economics/laureates/2001/spence-lecture.html  

 

6. Märkte als Machtfelder [Рынки как властные поля] 
* Fligstein N. Markets as politics: a political-cultural approach to market institutions // American 

Sociological Review. 1996. Vol. 61. P. 656–673. 

* Bourdieu P. Principles of an economic anthropology // The Handbook of Economic Sociology / Ed. 
by N. Smelser, R. Swedberg. Princeton: Princeton University Press, 2005. P. 75–89. 

* Bourdieu P. Das ökonomische Feld // Bourdieu P. et al. Der Einzige und sein Eigenheim. Hamburg: 
VSA, 2002. S. 185–222. 

Fligstein N. The Architecture of Markets: an economic sociology of twenty-first-century capitalist 
societies. Princeton: Princeton University Press, 2001. P. 1–20, 67–98. 

 

7. Kultur und Märkte [Культура и рынки] 
* DiMaggio P. Cultural aspects of economic action and organization // Beyond the marketplace / Ed. 

by R. Friedland, A.F. Robertson. N.Y.: Walter de Gryuter, 1990. P. 113–136. 

* Zelizer V. Beyond the polemics on the market: establishing a theoretical and empirical agenda //  
Sociological Forum. 1988. No. 3. P. 614–634. 

* Spillman L. Enriching exchange: cultural dimensions of markets // American Journal of Economics 
and Sociology. 1999. Vol. 58. P. 1047–1071. 

DiMaggio P. Culture and economy // The Handbook of Economic Sociology / Ed. by N. Smelser, 
R. Swedberg. Princeton: Princeton University Press, 1994. 
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8. Märkte als Kulturen [Рынки как культуры] 
* Abolafia M. Markets as cultures: an ethnographic approach // The Laws of the Markets / Ed. by 

M. Callon. Oxford: Blackwell, 1998. P. 69–85. 

* Abolafia M. Making Markets: Opportunism and Restraint on Wall Street. Cambridge, MA: Harvard 
University Press, 1996. P. 38–63. 

* Zelizer V. Die Farben des Geldes. Vielfalt der Märkte, Vielfalt der Kulturen // Berliner Journal für 
Soziologie. 2000. Jg. 10. Heft 3. S. 315–332. 

Deutschmann Ch. Geld als soziales Konstrukt // Leviathan. 1995. Jg. 23. S. 376–393. 

Ingham G. Sociology of Money //  International Encyclopedia of Economic Sociology / Ed. by 
J. Beckert, M. Zafirovski. L.: Routledge, 2006. P. 455–460. 

 

9. Economics of Convention [Экономика конвенций] 
* Boltanski L., Thévenot L. On Justification. Economies of Worth. Princeton: Princeton University 

Press, 2006. P. 1–42. 

* Biggart N.W., Beamish T.D. The Economic Sociology of Conventions: Habit, Custom, Practice, and 
Routine in Market Order // Annual Review of Sociology. 2003. Vol. 29. P. 443–464. 

Thévenot L. Organized Complexity: Conventions of Coordination and the Composition of Economic 
Arrangements // European Journal of Social Theory. 2001. No. 4. P. 404–425. 

Thévenot L. Convention School // International Encyclopedia of Economic Sociology / Ed. by 
J. Beckert, M. Zafirovski. N.Y.: Routledge, 2006. P. P. 111–115. 

Lazega M., Favereau O. Introduction //  Favereau O., Lazega M. (eds.). Conventions and Structures in 
Economic Organization. Cheltenham: Edward Elgar, 2002. P. 1–28. 

 

10. Performanz der Wirtschaft [Функционирование экономики] 
* Callon M. Introduction: the embeddedness of economic markets in economics // The Laws of the 

Markets / Ed. by M. Callon. Oxford: Blackwell, 1998. P. 1–57. 

* MacKenzie D., Millo Y. Constructing a market, performing theory: the historical sociology of a 
financial derivatives exchange // American Journal of Sociology. 2003. Vol. 109. P. 107–145. 

Muniesa F. Performing prices: the case of price discovery automation in the financial markets //  
Facts and Figures. Economic Representations and Practices / Ed. by H. Kalthoff, 
R. Rottenburg, H.-J. Wagener. Marburg: Metropolis Verlag, 2000. P. 289–312. 

Callon M., Muniesa F. Economic Markets as Calculative Collective Devices // Organization Studies. 
2005. Vol. 26. P. 1229–1250. 

Kalthoff H. Finanzwirtschaftliche Praxis und Wirtschaftstheorie. Skizze einer Soziologie 
ökonomischen Wissens // Zeitschrift für Soziologie. 2004. Hg. 33. S. 154–175. 

Thrift N. ‘It’s the romance, not the finance, that makes the business worth pursuing’: disclosing a new 
market culture // Economy and Society. 2001. Vol. 30. P. 412–432. 

Knorr-Cetina K., Bruegger U. Global microstructures: the virtual societies of financial markets // 
American Journal of Sociology. 2002. Vol. 107. P. 905–950. 
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11. Märkte und moralische Akteure [Рынки и мораль] 
* Fourcade M., Healy K. Moral Views of Market Society // Annual Review of Sociology. 2007. 

Vol. 33. P. 285–311.  

* Healy K. Last Best Gifts: Altruism and the Market for Human Blood and Organs. Chicago: Chicago 
University Press, 2006. P. 1–42, 110–132. 

Zelizer V. Human values and the market: the case of life insurance and death in 19th-century 
America // American Journal of Sociology. 1978. Vol. 84. P. 591–610. 

Zelizer V. The Purchase of Intimacy. Princeton: Princeton University Press, 2005. P. 1–93. 

Velthuis O. Talking Prices. Princeton: Princeton University Press, 2005. P. 53–96, 179–189. 

 

12. Konsum: Kunst, Mode und Marken [Потребление: искусство, мода и знаки] 
* Zelizer V. Culture and Consumption // The Handbook of Economic Sociology / Ed. by N. Smelser, 

R. Swedberg. Princeton: Princeton University Press, 2005. P. 331–354. 

* Hellmann K.-U. Marken machen Märkte. 2007. Manuskript. 

Hellmann K.-U. Soziologie der Marke. Frankfurt am Main: Suhrkamp, 2003. 

Zukin S. Consumption // International Encyclopedia of Economic Sociology / Ed. by J. Beckert, 
M. Zafirovski. N.Y.: Routledge, 2006. P.  101–107. 

Zukin S., Maguire J. Consumers and Consumption // Annual Review of Sociology. 2004. Vol. 30. 
P. 173–197. 

Velthuis O. Art and economy // International Encyclopedia of Economic Sociology / Ed. by 
J. Beckert, M. Zafirovski. N.Y.: Routledge, 2006. P. 11–13. 

Velthuis O. Symbolic meanings of prices: constructing the value of contemporary art in Amsterdam 
and New York galleries // Theory & Society. 2003. Vol. 32. P. 181–215. 

Aspers P. Sociology of Fashion // International Encyclopedia of Economic Sociology / Ed. by 
J. Beckert, M. Zafirovski. N.Y.: Routledge, 2006. P. 276–277. 

Aspers P. Markets in Fashion. A Phenomenological Approach. Stockholm: City University Press, 
2001. 
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